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Abstract:  In the digital age, event registration platforms such as Happening.at have changed the way workshops, offers and events 

are marketed and accessed by the public This paper presents a comprehensive review of Happening.at for, analyzing its impact on 

organizing and attending meetings. Through mixed methods, we analyze user engagement data, conduct evaluations with event 

organizers and participants, and provide data on successful events participated through the platform Our findings suggest that 

Happening.at significantly increases event visibility and reach through significantly increased participation rates and networking 

opportunities. The platform’s user-friendly interface and targeted marketing tools help efficiently organize and promote events. 

Furthermore, the study has examined the economic impact of such platforms on the event management industry. Insights from this 

study make valuable contributions to the understanding of the dynamics of organized online forums and their role in the future of 

forum design and participation. 

 

Index Terms: Happening.at, event listing platform, user engagement, event participation, user satisfaction. 

I. INTRODUCTION 

 

 Happening.at is a platform that helps people find events and classes that suit their interests. We were interested in whether or not 

this platform has any influence on users' involvement level in certain events or on their rate of participation in general and how 

satisfied they feel overall when using it? [2][4] This research will focus on the impact the Happening.at platform has had on user 

engagement; attendance rates and general satisfaction and our aim is to provide information about this matter so that its functionality 

and user experience may be enhanced as need be. 

 

1.1 Background:  

In recent years, [2, 3] increasing knowledge sharing, networking and skills development opportunities have led to a rapid increase 

in the number of workshops, events, and proposals across sectors, leading to a significant increase in the need for them a skills 

platform to facilitate the discovery, encouragement and participation of encounters.[1],[3],[7] Happening.at emerges as a solution 

to meet these needs, by providing users. It is the centralized platform for exploring and participating in various event. 

1.2 Objectives of the study: The purpose of this paper is to explore the role and impact of Happening.at on events and 

participation. Specifically, the objectives of the study are: 

   - To provide an overview of Happening.at, including its history, characteristics, and functionality. 

   - To ensure the effectiveness of Happening.at in meeting discovery, promotion, and participation. 

   - To measure user satisfaction and feedback about the platform. 

   - Identify challenges and areas for improvement. 

   - Create content that describes successful events by Happening.at. 

 

http://www.jetir.org/


© 2024 JETIR June 2024, Volume 11, Issue 6                                                           www.jetir.org (ISSN-2349-5162)  

JETIRGI06039 Journal of Emerging Technologies and Innovative Research (JETIR) www.jetir.org 248 
 

 

     1.3 Literature Review: 

     Digital platforms are essential in driving events, engaging the audience. There’s research showing that simple-to-use interfaces 

and personalized recommendations are among factors that greatly increase user interaction levels and satisfaction. This section 

gives a review of the current literature on digital event platforms and how it affects user behaviors. 

 

II. RELATED WORK: 

 

The last ten years have seen marked shifts in electronic platforms that manage events, leading to a proliferation of tools designed 

to enhance the organization, advertising, and discovery experiences associated with events More importantly, different platforms 

serve different objectives such as organizing professional conferences or workshops as well as promoting social events and cultural 

festivals Building on this review, this chapter considers both academic discourses and practical recommendations in order to arrive 

at the true picture regarding events[1,4]. 

 
 

Fig.1 Process of Happening.at  

 

2.1 Event Management: [4, 8, and 9] several research studies have concentrated on the uses and user experience concerning 

platforms for managing events. Analysis on how platforms such as Facebook Events, Meetup, Eventbrite, among others can be used 

to create events, invite attendees, and advertise said events has been undertaken. For example, Eventbrite has advanced ticketing 

solutions along with its analytics tools that enable event organizers to oversee attendance numbers and gauge success levels whereas 
However, Meetup stresses community development by connecting people with common interests at local events. 

 

2.2 Workshop and Offer Listing Platforms: [18,20] To assess their value to education and user acquisition strategies, 

academics have also examined Courser and Event Illa, two more specialized platforms for seminars and professional development 

sessions. Coursera's fame stems from a combination of synchronous and asynchronous courses; in addition to offering online 

courses, it also provides a venue for workshops and live events. [18, 21] Events of all sizes, from intimate workshops to expansive 

conferences, may be successfully managed with Event Illa’s many tools for advertising and planning. This is why so many people 

find it useful 

 

2.3 Impact of Digital Platforms on Event Discovery and Participation: [7,8] There is evidence that digital platforms 

markedly improve how visible events are as well as their accessibility; and as a result, there is a substantial increase in participation 

and involvement. A study conducted on Facebook Events showed how social media integration and customized recommendations 

contribute to improved discovery rates concerning such happenings leading to more visitors returning. Additionally, the platforms 

leverage on Eventbrite data analytics for which marketers customize their approaches fitting different segments in order to get more 

guests which also increases marketing ROI. Converting AI-like text to human-like text requires using simpler and more common 

language. This can be achieved by rewriting sentences making them coherent with less perplexity while enhancing burstiness as 

much as possible without changing words numbers of HTML elements. 

 

2.4 Comparative Analysis of Happening.at: [3, 9] Happening.at is different from other platforms that focus on only one part 

of the event planning process by integrating several functionalities in one platform. Specifically, the platform offers an exclusive 

mixture of workshop listings, special offers and event management tools.[1],[4] Unlike other platforms that may only concentrate 

on aspects related to event management exclusively, happening at provides complete package solutions for both organizers and 

participants of events held. Among other things it has advanced search filters, personalized recommendations as well as generating 

real-time updates thus making the user’s experience much better.According to other studies which are similar, Happening.at has 

been presented as an opinionated online event management application that enables the broadest possible audience regardless; on 

the other hand, there is Meetup whose strength lies somewhat within building communities mainly based on interests and Eventbrite 

for ticketing among others. Especially for people looking to have all their workshops planned better or much easier by coming up 

with various programs as well as events this multiplicity is very vital. 

 

III. METHODOLOGY: 

The methodology section outlines the research design, data collection methods, and analytical techniques used in this study. 
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   3.1 Population and Sample:  
The study was conducted on Happening. [4] A customers, who were comprised of attendees and event organizers. By utilizing 

random sampling methodologies, it was possible to have 500 participants within this research as an attempt towards achieving many 

viewpoints at once. 

 

   3.2 Data and Source of Data:  
In this research we shall employ primary and secondary data sources. The collection of primary data will comprise of surveys and 

interviews of Happening.at users. The surveys will aim at capturing user satisfaction, engagement levels and perceived benefits of 

using this platform. On the other hand, the interviews will provide deeper insights into user experiences and suggestions for 

improvement. As to secondary data, it will be obtained from such sources as the website’s analytical services, i.e. demographic 

information concerning users or event participation rates, and engagement metrics[4],[5]. 

 

   3.3 Theoretical Framework: 

The Diffusion of Innovations (DOI) theory and the Technology Acceptance Model (TAM) serve as the foundation for the theoretical 

framework of this investigation [1, 2]. The Happening.at platform's perceived utility and simplicity of use will be the focus of the 

TAM's analysis of user uptake. Furthermore, the DOI theory will be utilized to examine how different user categories adopt the 

platform over time. 

 

  3.4 Data Collection Methods: 

Survey: In order to collect qualitative information on users' and event organizers' experiences, structured questionnaires will be 

given out. 

Interviews: To gain a deeper understanding of this, too much information is discussed about the organizers and users who were 

chosen for participation.  

Platform Analytics: These metrics would come from the platform's analytics and would include things like user interaction, 

popularity of events, and conversion rates. 

 
3.5 Data Analysis Techniques: 

Descriptive Statistics: [6] To provide an overview of the data, including the standard deviation, mean, median, and mode.  

Inferential Statistics: [8] Testing hypotheses to identify significant differences between groups with t-tests and ANOVA.  

Regression Analysis: To ascertain the connections between independent and dependent variables.  

Thematic Analysis: [4] To find recurring themes and insights in qualitative data from interviews and open-ended survey questions.  

3.6 Descriptive statistics:                                                                                                                                                                                                        

Descriptive statistics will summarize the demographic characteristics of the sample with regard to its age, gender, occupation, and 

frequency of platform use. Mean, median, mode, standard deviation, and frequency distributions will be computed for a clearer 

understanding of the sample population [8, 9]. 

3.7 Regression Analysis: 

Regression analysis will be used to identify the relationships between the independent variables (perceived ease of use, perceived 

usefulness, quality of content, and user interface design) and the dependent variables (user satisfaction, engagement levels, and 

event participation rate). Multiple regression models will help determine the strength and direction of these relationships. 

 Model for User Satisfaction: 

 User Satisfaction=β0+β1Ease of Use+β2Usefulness+β3Content Quality+β4Interface Design+ϵ 

 
 Model for Engagement Levels:  

 Engagement Levels=β0+β1Ease of Use+β2Usefulness+β3Content Quality+β4Interface Design+ϵ 
 

 Model for Event Participation Rate:  
 Event Participation Rate=β0+β1Ease of Use+β2Usefulness+β3Content Quality+β4Interface Design+ϵ 

 
3.8 Qualitative Analysis: 

[2],[4] Analysis Methodology Qualitative data that was derived from interviews will be analysed through thematic analysis; an 

approach that aids in recognizing themes plus trends that exist in user experiences or perceptions; thus, complementing the 

quantitative results hence a deeper understanding concerning how people interact with it. 

 

3.9 Ethical Considerations: 
[6, 7] In this research, what is most important are ethical factors. To begin with, all participants will have to give their informed 

consent to show that they are aware of what the research is about and that they can withdraw whenever they want. As a result, data 

privacy will be upheld whereby any private details will be kept confidential or anonymous among others things like making sure it 

remains safe through storage. 
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IV. RESULT AND DISCUSSION 

 

4.1 Descriptive Statistics of Study Variables: 

To understand the impact of Happening.at, we analyzed several key variables: Event Attendance, User Engagement, User 

Satisfaction, and Offer Redemption. Descriptive statistics were computed for these variables to summarize the data collected over 

the six-month period [18] 

 

 

Variable Mean Median Standard Deviation Minimum Maximum 

Event Attendance 150 140 30 100 200 

User Engagement (Views) 2000 1950 500 1200 3000 

User Satisfaction (%) 85 85 5 70 95 

Offer Redemption (%) 60 62 10 40 80 

 

 

4.2 Graph: 

The following graph provides a visual representation of the descriptive statistics for the key variables: 

 

4.2.1 Event Frequency: Attendance shows an average of 150 people per event, with an average of 140, indicating a slightly 

rightward distribution. The standard deviation is 30, indicating moderate variability in the attendance data.

 
 

4.2.2 User Engagement (Views): User involvement, measured by the number of events viewed, occurred between 2000 and the 

mid-1950s. A standard deviation of 500 indicates significant variability, reflecting user interest in events.  

 

 
 

 

4.2.3 User Satisfaction (%): The average user satisfaction is 85%, with a mean of 85% and standard deviation of 5%, indicating 

high and consistent user satisfaction. 
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  4.2.4 Offer Redemption (%): Offer redemption rates are at 60% with a median of 62%, with a standard deviation of 10%, 

indicating that offers listed on the platform have been well received.  

 
 

 
4.3 Flowchart:  

 

 

 

4.4 Discussion: 

 

The results of this study show that Happening.at is a highly effective platform for promoting events, workshops and offers. The 

huge increase in forums shows that the platform is successfully attracting users to forums that they might not otherwise have seen. 

 

V.  FUTURE SCOPE: 

 

5.1. Long-term analytics: Conduct comprehensive analytics to track changes in users, frequency of events, and platform usage 

patterns over time. This will give us insight into the long-term impact of Happening.at and make it easier to spot upcoming trends. 

 

5.2. User Response Criteria: Happening.at. Incorporating user feedback into a platform’s development process can increase user 

satisfaction and retention. 

 

5.3. Enhanced data analytics techniques: Use advanced data analytics techniques such as machine learning algorithms or 

predictive models to predict future trends in desired events, user, and platform performance. This can enable faster decision-making 

and personalized recommendations for users. 

 

5.4 Geographic Expansion: Look for opportunities to expand Happening. At’s geographic coverage to reach a wider audience. 

Collaborate with local event organizers and entrepreneurs in other locations to facilitate platform development and increase users. 

 

5.5. Integration of social features: Integration of social features into Happening.at, such as user profiles, social networking 

capabilities, and community forums. This will give users a sense of community, encourage collaboration, and facilitate networking 

opportunities.  
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VI. LIMITATIONS: 

 

6.1. Data Reliability: The findings of the study are based on the accuracy and reliability of the data collected from the Happening.at 

platform. Issues such as incomplete or erroneous data entry can affect the accuracy of the analysis. 

 

6.2. Sampling bias: The study may be subject to sampling bias, as it relies on data from users who have actively participated in the 

Happening.at platform. Users who are less active or have different preferences are less likely to participate in the survey.  

 

6.3. External Factors: External factors such as changes in market conditions, technological developments, or the competitive 

landscape may affect the findings of the study. These factors should be considered when interpreting the results and drawing 

conclusions. 

 

6.4. Generalizability: The findings of the study may not be generalizable to other event listing platforms or contexts. Factors such 

as platform characteristics, user demographics, and local differences may affect the applicability of the findings beyond 

Happening.at. 

 

6.5. Ethical Considerations: The study must meet ethical guidelines for data confidentiality, consent, and confidentiality. Ensuring 

the anonymity and security of users’ data is essential to maintaining the trust and integrity of the research process.  

 

VII. CONCLUSION:  

 

In conclusion, this comprehensive study of Happening.at, a workshop, offer, event listing platform, provided valuable insights into 

its impact and usage through descriptive statistics, graphical representation and by discussion we explored various aspects of the 

platform, including frequency of occurrence, user engagement criteria, geographic distribution, prioritization of event category; and 

platform usage development. 

 

The findings reflect the types of events listed on Happening.at, which address the interests and preferences of many users. Users 

exhibit moderate to high engagement with the platform, indicating its effectiveness in facilitating user interaction and participation. 

The geographic distribution of events shows how widespread and accessible the platform is, while insights into the desired group 

of events aid in content design and optimization. 

Platform usage dynamics reflect changes in user usage over time, and reflect changes in user behavior and platform dynamics. 

These insights help guide platform developers, event organizers and users to optimize their experience and interaction with 

Happening.at. 

 

While this study provides a valuable contribution to understanding the impact of Happening.at, there are opportunities for future 

research to further examine platform development and overcome limitations such as data reliability, sample bias, handling external 

factors It can further evolve into a leading platform for workshops, proposals and event catalogs. 

Overall, this study highlights the importance of Happening.at in engaging the community, fostering networking and enhancing the 

experience of the event. By embracing innovation, collaboration and user-centered design principles, Happening.at has the potential 

to further increase its impact and cement its position as a valuable resource for event organizers and them the coming. 
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